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g arma s the aveest inteerated
healthcare company in Indonesia
End-to-end presence allows Kimia Farma to capture opportunities throughout value chain and provide best-in-class customer
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«New Concept retail Pharmacy
+«Re-Branding Outlet
«Massive Marketing
«Digital Branding

«Digital Business
«E-Commerce

+«KF Home Care pharmacy

«Expand >1,000 Stores for
increasing accessibility
«Membership Program
+After sales Services
«Services by Pharmacist
«Clinical & Lab Business
eLaunching of OSHCS s

«Agile

«OmniChannel Experience '
«Personalized service

«New Marketing

«Data Driven

«Partnership & Collaboration

«Old model layout
«Traditional drugstore
«Product Oriented
«Focus on transaction
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WEBSITE

www.kimiafarmaapotek.co.id

\ kimia farma
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Ikut serta dalam
mensukseskan Vaksinasi
Gotong Royong Covid-19

CSR Paket Kesehatan untuk

Nakes di Jawa Tengah
Menyediakan Obat Covid-19
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https://docs.google.com/file/d/1XHkcOM2ejyd0__2mNtifFrTWVRWF2VxI/preview
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