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Where are we ?
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The Live-streaming industry in China
worth $305 billion in 2021.

*Share of live-streaming by category = 1/2*(number in category live-streaming / total number of live-streaming + viewers of category live-streaming / total viewers)



There’s huge room for growth in eCommerce
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https://content-na1.emarketer.com/southeast-asia-ecommerce-2021-public-health-uncertainty-clouds-outlook
https://content-na1.emarketer.com/southeast-asia-ecommerce-2021-public-health-uncertainty-clouds-outlook

Tiktok Indonesia, $5million/day in July

*Share of live-streaming by category = 1/2*(number in category live-streaming / total number of live-streaming + viewers of category live-streaming / total viewers)




Taman Anggrek Plaza Indonesia Grand Indonesia

Plaza Senayan Senayan City
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.. Who Is TikTok ?

TikTok 1s both Entertainment and
Commerce Platform
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A excellent promotor who opens a
mall next to the previous employer
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Who tells who

@Official RCTIES

Wow #Adul mena
Andin. ... See more

See transiation




“A consultant Is someone who borrows your watch
to tell you the time, and then keeps the watch”

Advertising executive Carl Ally in 1965




Why Tiktok




Shoppertainment

Entertainment drives Shopping on TikTok




Then

= — = = = = = — - q Transact between

Entertain people to
drive desire and nurture
Interest

buyers and sellers

“You can go through the whole marketing funnel in one step on TikTok.”

- Lex Bradshaw-Zanger, CMO of L'Oréal U.K.



https://digiday.com/marketing/why-loreal-is-turning-to-tiktok-for-commerce-boost/amp/
https://digiday.com/marketing/why-loreal-is-turning-to-tiktok-for-commerce-boost/amp/

Traditional Model

The Linear Consumer Journey Is now Disrupted.

Purchase
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Tiktok Model

The Path to Purchase on TikTok

It’s an Infinite Loop.
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TiIkTok Shop

TikTok commerce solution
See - browse - buy - pay - delivered




The Key Elements
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The Flow

Ads+Commission

.................. TSP: Tiktok Shop Partner
..... MCN: Multi- Channel Network

Tiktok Seller ShOp *e., . KOL: Key Opinion Leader

KOL/CeIebrity KOL/Celebrity KOL/CeIebrity KOL/CeIebrity KOL/CeIebrity



“Traders’ Desktop”

d" TikTok Live Dashboard English v

icha_bigsale i Started: 10:19:47 2022-03-17 (GMT+07:00)  Duration: 1thSm

Revenue Trend Viewing Trends Engagement Trends

P

Revenue = Orders Created

Viewing == Entering == Leaving

Revenue(Rp) ' | i

30M
24M 7.6K

= 457,018,489 Ny -

3.8K
6M

o #J Unit Sales 121k O Total Viewers =
1019 1304 1549 1834

1.9K

0

10:19 13:04 15:49 18:34 2119
CTR cC_O Buyers

GPM
69.39% 121% 3761 8k

Average Price Views PCU Avg. Viewing Duration Replay cx

37,730 12m 93k 58s

Viewer Source &

For You feed
Inbox
O Message

Other J
Product List Search products Q Ranked by Revenue v {2} Metrics

Product Impressions Orders Created Orders Paid Revenue

Buyer Profile  Viewer Profile ios: Tuduag shi 4 Su 21,965,658
sun penyimpanan maka...

Gender = TikTok Free shipping N

19,526,162
ice Facial Tissue Softpa...

‘ TikTok Botol minum vira

14.19% i"{ 85.81% \‘, | 2 liter Gradasi Gemoy ... 11,949,036

/

1
Male A Female y

TikTok Panci Masak Co )
9.490,906




— —
36.5% 7.6% 50% 24%
Apparel and Fashion Beauty Apparel and Fashion Beauty
i (11
7.4% 4.6% >o% 3% 2% o
Fresh food home decor Fresh food home decor

Consumer Electronincs Consumer Electronincs

0.05%

K0
3-5% Digital Products

Digital Products



" Opportunities or What I'm doing Q




Smack Media SEA

Smack
Key SEA Channel

BeeHive Logistic
(WH+Packaging)
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Smack Media SEA

We hold the world record of single day sales on Tiktok globally

We are the only one from the Top 10 not using investors money yet
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J' TikTok Shop

J TiIkTok Shopping

Live Streaming Short Video

RAMADAN
SALE

Bulan Berkah, Diskonnya Bertambah!
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Thank you !




