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Introduction to MAP
•	 Started in 1990s
•	 IPO in 2004 (listed on Indonesia Stock Exchange)
•	 IPO of Active Division in 2018 (MAA)
•	 IPO of F&B Division in 2017 (MBA)
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Today
2,800
Retail Stores

150 ++
World Class

Brands

110 +
Retail Concepts

Employees
30,00079

Indonesian Cities

Presence in Over

+ 26 online stores
+ Presence in 3rd party online stores

(August 2022)
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Inside Story of
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MAP is a Local Company

Representing Foreign & 
Indonesian Brands

BRINGING BEST GLOBAL PRACTICES 

TO INDONESIA
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Our Contribution 
to Indonesia
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Many of MAP licensed brands are Made in 
Indonesia – Made by Indonesian Factories!

MAP Support Local Factories      
& EXPORTS

MAP Garment Factory also manufacture 
for international brands
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MAP - GARMENT FACTORY
(Supporting Indonesian Exports)
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MAP Support Local Brands

Providing channels for 
local brands to sell
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Helping ASTEC
to grow 
regionally

MAP Support Local Brands
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Alun-Alun Indonesia 
– a store totally dedicated to local brands & artisans
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MAP “Out of Asia” 
manufacture products for 

many top international brands

Supporting Indonesian Exports

and many more!
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OUT OF ASIA (a Subsidiary of MAP)
Main Factory/Warehouse:
• 	 Location: Bantul (Yogyakarta)
• 	 Employ over 3000 local artisans in 
4 islands (Bali + Java + Lombok + 
Sumatra)

• 	 Export to over 20 countries 	 	
worldwide

• 	Manufacture for many international 
brands

Plus many more!

Supporting Indonesian Exports
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MAP Support Local Coffee Farmers
(through our Starbucks Coffee Farmers Support 

Center in Brastagi, North Sumatra)
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MAP Starbucks serve 
local Indonesian coffee

Starbucks in Indonesia source, roast and serve local coffee

INDONESIA FIRST LICENSED MARKET IN THE WORLD TO HAVE ROASTING PLANT
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Largest Starbucks Reserve in South East Asia

special indonesian - themed decor
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Coffee Experience Center - an extention to Starbucks 
Dewata for coffee roasting and exclusively showcase  
Indonesian coffee and its rich coffee heritage
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Starbucks Community Store
At Tanah Abang 

– special store to create jobs for local community
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Starbucks ‘Sign’ Store 
featuring Staff 
who are hearing-impaired

BURGER KING OPENED IN BALI 
IN 2013

Coming Soon:
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Starbucks 
“Green Nusantara” Movement

(started in all Bali stores in 
2018, now all Starbucks stores 
in Indonesia carry ‘greener’ 
materials)
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First Starbucks in Indonesia with 
Solar Panel to Reduce CO2 Pollution
Starbucks Drive-Thru Store at Cipondoh
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INDONESIAN 
SUMATRA COFFEE 
IS SOLD IN OVER 
80 COUNTRIES 

THROUGH 
STARBUCKS 
GLOBALLY

Supporting 
Indonesian Exports
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MAP Care for 
the Indonesian Environment

•	 Sustainable Products

•	 Eco-friendly Packaging

•	 Zero-plastic + Zero-waste Policy 
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MAP Care for 
the Indonesian Environment

•	 Recycling:

	 Our ZARA stores have 
drop-off points to collect 
apparel for recycling
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Planet (E) - converse city forest
Working with local artists to create special murals in 	 	 	 	
Central Jakarta - using special paint that absorb emission 	 	
+ other air pollutant



26

MAP provide support for 
the local Community 

during crisis + pandemic

•	 Aceh Tsunami
•	 Lombok Earthquake
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MAP support during 
Covid-19 pandemic

Donations of masks, food and drink packages to the front liners, such as 
doctors, nurses, the Indonesian National Army, as well as coffee farmers
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MAP Support Education for 
Underprivileged Children 

through our “RAJAB” 
(House of Learning set up by MAP)

Total: 7 RAJAB in West Java
1. RAJAB Sukawening
2. RAJAB Gempolsari
3. RAJAB Muaragembong
4. RAJAB Cijemit
5. RAJAH Lebakmuncang
6. RAJAB Kamojing
7. RAJAB Kutawaringin
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MAP promote health 
+ wellness in indonesia 

(better quality of life)
•	 Raising Awareness of Breast Cancer
•	 Charity Runs
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MAP Support 
Indonesian Athletes and 

Sports TeamS over the Years

Triyaningsih
Olympian & SEA Games 
Gold Medal

for 5K, 10K & Marathon

Promoting Healthy and 
Active Lifestyle
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MAP Supporting the sustainable 
development goals

United in Diversity Creative Campus @ Kura Kura Bali
@Copyright 2016

HAPPINESS

Three Ways to Happiness - Tri Hita Karana

Spiritual

Ecological

People

S D G  P Y R A M I D
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MAP - PARTNERSHIP FOR THE SDGs
•	 Partnership with United in Diversity
•	 Part of NPAP (National Plastic Action Platform)
•	 Part of Tri Hita Karana Forum (Partner to B20 and UN SDSN SEA)
•	 Supporting Tri Hita Karana Forum - official G20 side event
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MAP create over 30,000 jobs 
for Indonesia

(currently we employ over 30,000 employees 
in 79 Indonesian cities)

We contribute to the Indonesian economy!
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MAP help to promote tourism 
in Indonesia

Promoting Indonesia as a Shopping Destination 
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MAP help to raise the standard of 
retail education in Indonesia 

(Through our MAP Retail Academy)

First Retail Academy 
in Indonesia

Professional Retail Certification
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OUR BEST IS YET TO BE
Exciting future for all our Stakeholders:

Employees Customers Suppliers & Partners
(Indonesian factories & SMEs, etc)

Shareholders NGOs / Society INDONESIA
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Thank 
you


